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Work Samples—part of the Final Report
by

Peishan

 

Shieh

Residency at Fort Clatsop National Memorial 

 July 2, 2003 through July 1, 2004
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The visitor sign‐in sheet was created to record the time visit, persons per vehicle, and travel 

 
directions of the visitors to Fort Clatsop.  Data has been gathered since July 4, 2003 and is on going.
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The Commemorative Ticket Sample
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E-tickets were designed for the 
new reservation system.   

The e-tickets are available at 
any of the following ticketing 

outlets in the region. 

1. Long Beach Peninsula Visitors Bureau 
2. Astoria Transit Center 
3. Astoria Visitors Center 
4. Warrenton Visitors Center 
5. Fort Stevens State Park — Campground   

Check-In Station 
6. Workspace Solution in Gearhart 
7. Seaside Chamber of Commerce 
8. A Whale of A Tale Bookstore in Seaside 
9. Cannon Beach Information Center 

10.Visitors Information Center—Pioneer 
Courthouse Square in downtown Portland

These locations provide free ticketing service 
to our park visitors, with the exception of the 
Visitors Information Center in downtown 
Portland which charges $1 handling fee per 
ticket.  
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Marketing Materials Produced for
 

Fort Clatsop National Memorial
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A tri-fold brochure was created in January, 2004 
2,000 copies were printed and distributed throughout the region. Side A
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Tri-fold brochure Side B
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An ad designed for the park’s 

 
partner Sunset Empire 

 
Transportation District.

 The ad was published in the 

 
Lower Columbia Business News 

 
Magazine in February, 2004.
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A rack card was 

 
created and 

 
distributed in April, 

 
2004 for regional 

 
businesses and 

 
visitor centers. 
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This poster was created for the Oregon Governor’s Conference on Tourism 
April 18 – 20, 2004
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This poster was created for the 
local businesses and hospitality 

industry and was distributed 
throughout the region for the 

summer of 2004.  

The poster highlights the ticketing 
outlets and the local attractions 

including Lewis and Clark sites on 
the Pacific coast serviced by the 
new transit system called Lewis 

and Clark Explorer Shuttle.  
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An ad placed in a local monthly 

 
newspapers called Hipfish

 

for the 

 
months of June and July, 2004
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The poster was created as an 
aid to orient visitors at Netul 

Landing, the new summer park 
entrance for Fort Clatsop NM. 

The poster explains the 
rationale behind implementing 
the reservation system and the 
intra-park shuttle system. The 

poster also informs visitors who 
arrive via the Explorer Shuttle 

their return bus schedules.  
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Samples of Training Materials 
 

Produced for
 

Fort Clatsop National Memorial
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A list of frequently asked 

 
questions was compiled and 

 
distributed to local chamber 

 
of commerce offices and 

 
visitor centers.  It is also 

 
available online at 

 
www.nps.gov/focl.
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A step‐by‐step instruction for purchasing the timed entry ticket on‐line.
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Presented the new 

 
transit service and 

 
the ticketing 

 
system to the 

 
Portland Oregon 

 
Visitors 

 
Association staff 

 
in downtown 

 
Portland.  
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An appreciation letter 

 
received from the Chair 

 
of the Clatsop County 

 
Economic Development 

 
Council.
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